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26TH ANNUAL SALARY SURVEY:

RETAIN, REWARD,
REPLENISH

BY PATRICK BURNSON, EXECUTIVE EDITOR

Shipper responses confirm that U.S. business continues to place a high value on top logis-
tics and supply chain talent—and companies are preparing to groom a whole lot more.

that the median salary of logistics professionals had

leveled off at $80,000. Then in 2009 we saw a blip
when that figure jumped to $85,000. This sudden boost
was to be expected, say employment analysts, as compa-
nies were shedding jobs and trying to do more with less.
And in 2010 that trend continues with the median inch-
ing up to $88,000.

With national jobless figures remaining at record
numbers, our research team discovered that one out of
every four logistics and supply chain professionals who
responded this year received a basic standard-of-living
raise—and the average bump was 4.8 percent. Does that
mean companies will place a freeze on hiring while com-
pensating current workers with more raises?

Not necessarily, says Don Firth, president of JobsIn-
Logistics.com. Following major layoffs and hiring freezes
during 2009, he maintains that there is growing optimism
for renewed job growth in 2010 for the logistics and manu-
facturing sectors. “Many of our clients are expressing con-
fidence in the economy and planning increased hiring for
2010,” says Firth. “Job postings and resume search services
with us in January and February have increased by more
than 45 percent over the same period of 2009,” he says.

Firth adds that late last year many clients were pur-
chasing small job posting packages to fill essential posi-
tions only. “The recession meant that Compames were
going to stay ‘lean and mean,” he says. “But we see that
trend being reversed in February 2010.”

Spurred by better than expected seasonal sales,
Firth says that the retail industry increased their job
posting packages by more than 60 percent in Decem-
ber on AllRetailJobs.com, the sister job board of Job-
sInLogistics.com.

“This increased confidence by the retail industry
has a domino effect on the whole supply chain, includ-
ing manufacturers, importers, distributors, third-party

For three straight years our annual survey revealed
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logistics providers, and transportation companies,”
says Firth.

WHO MAKES WHAT?

Our 26th Annual Salary Survey validates many of the
good vibes that Firth is feeling. The survey was conducted
via e-mail during December 2009 and is based on feed-
back from 1,075 respondents.

Our research team reports that 39 percent of this year’s
respondents participated in last year’s survey, with the
typical profile remaining similar to last year's despite the
high turnover during the period.

This year’s average respondent is a 46-year-old, college-
educated male. In fact, 87 percent of respondents are
male and 94 percent tell us that they've attended college.
This year, 73 percent of respondents report having at least
an undergraduate degree, while 19 percent report that
they've taken the extra steps and nailed down an MBA.

It's also worth noting that 35 percent have completed
formal education in logistics and supply chain manage-
ment. And among this group, 32 percent have a speciﬁc
logistics and supply chain management undergraduate
degree, while 17 percent have a graduate degree in logis-
tics and supply chain management.

The typical respondent has spent 7 years with his cur-
rent employer—up slightly from last year’s 6.74 years—
and has been in his current position for 5 years, down
slightly from last year’s 5.1. Respondents have an average
of 8 direct reports and work for companies with an aver-
age of 3,011 employees.

The salary gap between men and women in the field
remains pronounced with women earning $80,857 in
2009—still a substantial bump up from the $69,885 they
made in 2008. Men made an average of $106,329 in 2009.

Finally, the same rule on salaries for both genders is
very much like the real estate business: location, location,
location. Those residing on the West Coast earned the
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Figure 1
Pay Hike Continues

Median salaries had another steady climb
2009 3.4%
2008 [N$85,000] 5.9%
2007 [T$80,0000 0%
2006 [T$80,0000 0%
2005 [T$80,0001 -4.5%
2004 [T$83,7901 6.6%
2003 [T$78,6000 1.0%
2002 [S77,700] 2.2%
2001 [NT$76,0000 7.0%
2000 [TST1,0000 3.3%
1999 I$es;700] 3.1%
1998 [ $66,600 10.1%
1997 [ $60,458]| 5.0%

1996 [111$57,536] 6.1%

& Median salary

% Percentage change from previous year

Figure 2
Job Titles Matter

Executive roles win better compensation

Vice president/General manager
$169,404
L $150000
Corporate/Division manager
$133,399
L $120,000
Supply chain manager
$110,421
L $97500
Logistics manager
$85,579

[ $81500
Operations manager

$79,448
[ $75000
Traffic manager
[ $71,500
Warehouse manager/Supervisor

$66,130

[ $62400
Assistant traffic management/Supervisor
[ $50,000

W Average salary 2009 [ Average salary 2008

most, bringing in an average of $113,005.
Mid-Atlantic workers brought in average
of $107,663; while those in the south-
Atlantic region fared slightly less well
with $107,413.

SATISFACTION REMAINS HIGH
Our survey also confirms that U.S.
business continues to place a high value
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Figure 3
Multi-Tasking is Rewarded

Supply chain pros scored big time

Supply chain management
$137,508

$107,484

$99,887
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on logistics and supply chain talent—and
the feeling is mutual, say respondents.

Logistics and supply chain job satis-
faction is staying on an even keel, with
60 percent of respondents reporting that
they're happy with their current situa-
tion—the same encouraging percentage
that was posted in our 2009 survey.

It's also worth noting that 69 percent
or responding shippers told our research
team that their feeling of “making a dif-
ference” had the biggest impact on their
well-being. Ranking second is “relation-
ships with their colleagues,” with “salary”
as third in the well-being rankings.

With only 10 percent saying that they're
currently looking for a job elsewhere, 45
percent of those looking say “politics” is
the reason why Lack of advancement
opportunity ranked second, with lack of
salary coming in third. For the vast major-
ity that are not in the job market, roughly

Figure 4
It Pays to Stay in School

Time spent in school still pays off
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$81,830
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College degree
$100,800

BA
$137,486

Other graduate degree
$109,474

W Average salary 2009 [ Average salary 2008

Figure 5
Gender Gap Remains Substantial
Men earned considerably more again this year

$106,329 Average salary $80,857
47 Average age 45
18 Average years 15
of experience
7 Average years 7
with company
9 Average number 5
\ of direct reports )
Figure 6

Companies spending more than $100 million
on transportation last year sent their
employees a powerful message

Annual transportation
expenditure Average salary

Less than $500,000
$500,000 to $999,000
$1 to $6 million
$7 to $20 million [IEITERETR
$21 to $100 million
$101 to $500 million
$501 million to $1 billion
More than $1 billion [IEEIEIRE

80 percent say that theyd recommend
the field of logistics and supply chain to a
friend or family member.

While job satisfaction is critical for
shippers to maintain their interest in their
current position, it may not be enough
to ultimately stay in the game and grow
their career. Michael Regan, CEO and
chairman of the board of TranzAct Tech-

nologies Inc. and career development
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Figure 7
Average Salary by Industry
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$106,418

Paper/Printing manufacturing

$92,606

Chemicals

Fabricated metals manufacturing
$72,951

Computers and electronics manufacturing

Automotive and transportation equipment manufacturing
$101,951

Other manufacturing
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Wholesale trade
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$116,918

Transportation/Warehouse

$99,297

$118,674

Figure 8

Average Salary by Region

Pacific
$113,005

Mountain
$93,555

3rd party logistics provider, transportation/Warehousing Services
$111,426

evangelist, argues in his LM blog (“It’s
Personal”) that commitment to the
industry is also critical to success.

“There are three types of logistics
industry professionals,” Regan says. “The
first group recognizes that they are the
captains of the battleship known as the
IIMC (It Is My Career). They belong to
industry associations such as the NITL,
CSCMP, TIA, AST&L, NASSTRAC,
or others. They show up to meetings or
take advantage of the educational oppor-
tunities afforded by these outstanding
organizations. They read industry pub-
lications, they volunteer their time for
worthy causes, and in so doing they
build a valuable network.”

Regan defines the second group as
“those who may have good intentions.”
He says that this group is weak on the fol-
low through. “They may understand the
importance of industry associations, but
just don't belong to any groups,” he adds.

The third group of individuals doesn’t
even have great intentions,” says Regan.
“They take their employment for
granted and mistakenly believe that if
they do a good job they will have a job
for a long, long time.”

Regan says that those who languish in
the third group are not likely to advance
their careers, much less climb the sal-
ary ladder. However, as our salary sur-
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vey results and reader feedback tells us,
fewer shippers are willing to regard any-
thing as a sure thing these days.

HEALTHY ANXIETY

Respondents were asked if the state
of the economy has changed their per-
ception of their current position. Better
than 6 out of 10 responded “yes,” citing
a variety of ways that the downturn has
changed their view of their role.

“I'm much more appreciative of my
position these days,” says one shipper.
“And I'm more willing to take on new chal-
lenges if it means ensuring job security.”

And while a “healthy anxiety” will
help many shippers maintain their posi-
tions and even grow their roles inside the
organization, other survey respondents
are telling us that their logistics opera-
tions are back on an even keel.

“While we have not been hiring for any
new positions, we are certainly replac-
ing anyone we lose,” said David Cormier,
operations manager for the Arizona divi-
sion of Pro Star Logistics. Cormier, who
has held executive positions in the past
for other logistics providers, says that his
new company has grown “exponentially”
over the 10 months.

Also determined to stay the course is
Berry Plastics, a leading manufacturer
of injection-molded plastic packaging

West North Central :

East North Central
$9 New
- England

$107,850

$96,675
; Mid Atlantic
$107,663

South Central

$101,294
West e,
South Central South Atlantic
$106,769 $107,413

based in Evansville, Ind. Stephen Cripe,
the company’s traffic coordinator, says
lay-offs have ceased and they're ready to
hire again to accommodate forecasted
demand. “Because we are global busi-
ness, we have not been as hard-hit as
some companies in this region,” he says.

The recession’s impact on Evans-
ville was widespread elsewhere in the
local manufacturing community, Cripe
observes. He notes that the recreational
vehicle industry, a larger employer in
the region, was especially vulnerable to
the economic downturn, leaving a lot
of skilled and qualified assembly work-
ers looking for new jobs. Fortunately for
Berry, this provides a labor pool for them
to build upon in the future.

Furthermore, says Cripe, Berry's heavy
reliance on robotics will mean fewer lost
jobs if another round of hard times resur-
faces. The pain of unemployment still
resonates in the region, however. That's
why Cripe—like LM blogger Regan—
encourages colleagues to stay engaged in
industry associations. “I'm active with the
local Chamber and the traffic club here
is very strong,” Cripe says. “ certainly
value the fellowship and opportunity to
network and share ideas.”

Patrick Burnson is Executive Editor of
Logistics Management
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